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NATIONAL companies and charities are investigating a door-to-door marketing firm in 

Chelmsford after it emerged workers routinely lied to residents to get them to sign up to direct 

debits.‘You shouldn’t lie to people to get them to sign up’Prompt Promotions, of Springfield 

Road, which claims to have 70 workers, permanently advertises for a ‘trainee sales assistant’ 

online with a £14k to 18k salary.In reality, the job is 54 hours a week, comes with no salary, 

follows a ten-hour second interview ‘observing’ door-to-door marketing and is purely 

commission-based, and some job seekers have told the Chronicle they felt misled and exploited 

by the interview process.During a Chronicle undercover invest igation, a reporter on interview 

witnessed fundraisers lying to residents on door-to-door collections in a bid to persuade them to 

sign a direct debit form. 

  

In the pitch, residents were wrongly told their neighbours had agreed to give £2 a week, with the 

worker training young jobseekers on an interview day even telling our reporter: “No-one wants 

to be the first person to do anything.” 

During our reporter’s interview, Prompt Promotions boasted of having a list of 18 clients, 

including British Red Cross, Battersea Dogs & Cats Home, Action For Children, LOVEFiLM, 

EDF Energy, UNICEF and NSPCC. 

But those firms told the Chronicle it had no relationship with the firm whatsoever. 

Two other firms listed by Prompt Promotions during the interview, Blue Cross and ADT alarms 

told the Chronicle they did outsource work to Prompt Promotions’ parent company ‘PerDM’, but 

said they were investigating after hearing our revelations. 

Nadine McFedries, 23, of Goldhanger Road, Maldon, applied for to J30, a company which 

operates from the same office, after spotting a £15k-to-20k ‘trainee sales adviser’ advert on job 

website monster.co.uk. 

Nadine, who suffers from anxiety, says the interviewers deserted her with no money in Southend 

last Tuesday once she had realised she was on a day-long “observation day” and told 

interviewers she was not cut out for the job. 

“I felt tricked by the fact that they kept everything so secretive. I was very misled. I feel a bit 

exploited,” said Nadine, a former Plume School A-level student. 

“The shock when I was left in Southend was extreme. I was really, really lost.” 

http://www.essexchronicle.co.uk/people/Essex%20Chronicle/profile.html
http://www.essexchronicle.co.uk/shouldn-t-lie-people-sign/story-19692226-detail/story.html


Nadine says she applied three weeks ago before getting a call 14 to 15 hours later with a first 

invitation. 

“I applied for a sales assistant job and to me that is shop selling and till work, which is what I’m 

doing at the moment, but I realised that was completely the opposite,” she said. 

“The office was a bit strange because they had a Beyonce show DVD bellowing out and it was 

really quite loud. 

“It was not quite office-like at all, with a PS3 games console there as well.” 

She says she was told she would observe door-to-door fundraising for the charity Action On 

Hearing Loss in her second interview. “We walked to their car with three others. They didn’t tell 

me where I was going but I figured we were going towards Southend when we got onto the 

A130,” she said. 

An hour after arriving in a residential area Nadine told her trainer she did not think she “could do 

this”, and they told her to get the bus home. “I had no money and didn’t know where I was. I 

called my fiancé and then my mum. I was just stranded, I didn’t know the area at all. I was 

panicking. It was really quite nerve-racking.” 

After finding the seafront her disabled mother collected her. 

“Mum is absolutely fuming. I am probably not the first person stranded and I probably won’t be 

the last,” she added. 

Running an official web-check via companieshouse.gov.uk, J30 changed their name from 

Osbourne Outsourcing Limited on March 21. 

Prompt Promotions’s registered trading name, however, is FTK X Ltd, which changed its name 

from Junior Enterprise Limited on May 4, 2012. 

Charlotte Dolton, 22, of Chelmsford, did not attend a second interview with Prompt, following 

advice from her family and boyfriend.”I was quite desperate for a job after university and I 

needed the money,” said the law graduate, who now works for Direct Line. 

“I thought it was very weird and the office had so many different company names I thought it 

was strange and so many people in there waiting. I didn’t think it was quite right.” 

The job adverts seen by the Chronicle mention that the job pays a £14k to £18k salary although it 

does suggests the job is performance-based by using the acronym OTE, which stands for on-

target earnings. 

“It seems shambolic and it’s a form of taking advantage of these applicants,” said Chelmsford 

legal firm BirkettsClare Barlow, a senior employment law associate Clare Barlow, who fears it is 

a national problem happening across the country. 



Companies using the same recruitment process and selling technique as Prompt Promotions have 

previously defended the method on the grounds that all workers are self-employed and 

effectively volunteers. 

Anglia Ruskin law lecturer Tom Serby said such companies are not breaking employment laws 

as an advert is “simply an advert”. “We call it ‘offer to treat’,” he said. 

“If you passed a shop window and you see a teddy on sale for £10, but go in and find the price 

has changed, there is no argument because you don’t have a contract until two parties have 

agreed terms.” 

Prompt Promotions or J30, both based in the same office in Springfield Road, were both 

unavailable for comment despite several attempts by the Chronicle. 

Of the charities outsourcing to Prompt Promotions parent company PerDM, four said they 

contracted a company named Fundraising Initiatives, which in-turn outsources to PerDM. 

Fundraising Initiatives global head of communications Adrian Cutcliffe said: “It is clear on the 

adverts that you have to earn commission and the observation day is pretty clear that you have a 

choice. 

“It is clear that you have to get to Chelmsford yourself. The online adverts give you the 

information. I can’t comment on what was said in the interview. I’m concerned about me not 

having all the facts.” 

Essex Trading Standards said it has never had a complaint about either of the two Springfield 

Road companies. 

CLIENT LIST; What each one had to tell us We asked each of the organisations Prompt 

Promotions claimed it worked for if they outsourced work to them, or their parent company 

PerDM. 

LOVEFiLM: No. A spokesman said it stopped outsourcing to PerDM on June 1. They said: “I 

can confirm that LOVEFiLM no longer seeks to find new customers through third-party field 

sales agencies.” 
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